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R B Scott Co. refused 
to be a victim of the 
Great Recession.

Declines in residential 
and commercial develop-
ment, in 
addition 
to lower 
transporta-
tion fund-
ing, curbed 
demand for 
concrete, 
asphalt, 
crushed 
stone, and 
sand and 
gravel. The 
Eau Claire-
based com-
pany is 
an aggre-
gate and 
recycling 
process 
equipment 
and wear 
parts deal-
ership. 
Clients 
include 
concrete 
companies 
and paving 
contractors.

RB 
Scott had 
too much 
inventory, 
devalued 
used equip-
ment and sluggish sales. 
The company’s response 

in the midst of the down-
turn was to form another 
company — GreyHawk 
Design and Fabrication. 
The division creates cus-
tom-designed stationary 
and portable plants for 

sand and 
aggregate 
processing 
applications.

The move 
increased 
RB Scott’s 
customer 
base and 
provided 
another 
revenue 
stream. It 
also helped 
the com-
pany earn 
the Eau 
Claire Area 
Chamber of 
Commerce’s 
Small Busi-
ness of 
the Year 
award for 
firms with 
25 or fewer 
employees. 
Applied 
Data Con-
sultants 
earned 
the award 
among busi-
nesses with 
larger staffs.

“Both 
companies are locally 
owned and overcame some 

difficult situations, which 
made them better compa-
nies and stronger today,” 
said Bob McCoy, chamber 
president and CEO.

GreyHawk started with 
a single computer-aided 
design engineer and took a 
year to design its first por-
table crusher and screen 
plant. It has now shipped 
nearly 50 units to locations 
as far away as South Africa. 
It also has expanded to two 
CAD engineers and a lead 
engineer.

The booming frac sand 
industry in Wisconsin 
also boosted business for 
RB Scott. Much of the 
equipment when it began 
came in from Texas, said 
John Mickelson, president 
and sales manager. RB 
Scott entered the market 
with an order from EOG 
Resources in Chippewa 

Falls, supplying a custom 
GreyHawk screen and 
crusher tower and a con-
veyor system. 

RB Scott also sells a 
product, a recessed filter 
press, that extracts water 
from remaining clay and 
silt in the washing water 
used at wet plants and 
returns clear water to the 

process. The process helps 
the businesses meet certain 
regulations, and the result-
ing dried filter cake is used 
in the reclamation of sites.

RB Scott currently is 
involved in a process plant 
in Blair.

“We had to claw our 
way into the business,” 
Mickelson said of frac 
sand. “Now we have out-
standing relationships 
with these companies.”

Staff photos by Steve Kinderman
Above: Family-run RB Scott Co. is located at 1011 Short Street in Eau Claire. Pictured, from left, are Scott Mickelson; Katie Murphy; John Mickelson, president and sales manager; Nancy 
Mickelson, vice president; and founders Norma and Ralph Scott. Siblings Scott Mickelson and Murphy, respectively, work in sales and marketing for the business. Below: GreyHawk Design, 
an RB Scott Co. spinoff, was formed in 2008. The Mickelsons — from left, children Katie Murphy and Scott, and parents Nancy and John — run the business.

Ability to adapt lifts
family-run company

 Guiding
principals

History
1976: Ralph Scott and 

his wife, Norma, start RB 
Scott Co. out of their Third 
Ward home. It was profit-
able within 4½ months.

1979: John Mickelson 
joins the company as a 
salesman.

1993: Mickelson and 
his wife, Nancy, who 
also is the daughter of 
Ralph and Norma, pur-
chase the business. It 
has six employees and a 
600-square-foot office.

1997: First phase of its 
current location at 1011 
Short Street is built.

1998: First service em-
ployee hired. The compa-
ny now has four service 
trucks and six service 
employees.

2000: Additional ware-
house and storage added.

2004: Space leased 
to open wire screen cloth 
shear and press brake 
operation.

2006: Heavy equipment 
shop with 20-ton over-
head bridge crane built.

■ The 2014 Small Business of the Year Breakfast is 
7:30 to 8:30 a.m. Wednesday at the Clarion Hotel, 2703 
Craig Road. The cost is $20. Visit eauclairechamber.org 
or call 715-834-1204 to register or for more information.

See RBS, Page 8C

Business Bytes
Presto introduces new products

Randy Lieble and Joseph Stienessen were re-
elected to three-year terms on the board of directors 
for Eau Claire-based National Presto Industries.

The company also introduced new products last 
week during its annual stockholders meeting. They 
included the Fountain corn popper, which uses hot 
air to produce a “fountain” of popcorn, and the MyJo, 
a single-serve coffee maker.

Presto operates in three business segments: house-
wares/small appliance, defense and absorbent prod-
ucts. Visit gopresto.com for more information.

New Eau Claire company launched
Andy and Tamie Hoff of Eau Claire have started 

a nonmedical in-home caregiving service matching 
seniors seeking employment with seniors who need help 
to continue to live independently in their own homes.

The Hoffs launched a Seniors Helping Seniors 
franchise to serve residents in west-central Wiscon-
sin, including Eau Claire, Chippewa, Dunn, Clark and 
Jackson counties. For information about services or 
employment, call 715-514-4511.

From staff reports

 College costs cause for concern Around our town, state and 
country right now, thousands of 
college graduates are crossing a 
stage and accepting their diplomas 
as the strains of “Pomp and 
Circumstance” warble out of the 
auditorium or arena sound system.

But shortly after attaining their 
degrees, many graduates (and their 
parents) will be wondering how and 
when they’ll be able to pay off their 
student loans. 

So we’ll spend the next few weeks 
discussing the benefits and dan-
gers of higher education debt. Today 
we’ll start with some facts and fig-
ures that may inform (and frighten) 
parents of all ages.

$1.1 trillion owed
The Federal Reserve Bank of New 

York recently reported that figure 
as the total amount of student loans 

outstanding as of 
the end of March, 
an increase of $31 
billion from the 
amount owed three 
months earlier.

About $864 mil-
lion of that amount 
is from federal stu-
dent loans and the 
remaining 20 per-
cent or so is from 
private lenders. 

That total figure 
is more than four 

times the amount owed just 10 years 
ago and about $300 million more than 
Americans owe on their credit cards. 

Speaking of credit cards, a Fidel-
ity Investments survey released last 
year at this time showed that col-
lege graduates had an average credit 
card balance of $3,000. 

37 million still owe
More than one in every 10 Ameri-

cans have some outstanding education 
debt (and by “outstanding” we mean 
“unpaid,” rather than “really great!”).

The average balance owed by 
these borrowers is $26,682, accord-
ing to the Consumer Financial Pro-
tection Bureau.

30 percent are behind
The CFPB says that almost a third 

of those who have student loans are 
delinquent on at least one of their 
loans. And one in six borrowers are 
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a nonmedical in-home caregiving service matching 
seniors seeking employment with seniors who need help 
to continue to live independently in their own homes.

The Hoffs launched a Seniors Helping Seniors 
franchise to serve residents in west-central Wiscon-
sin, including Eau Claire, Chippewa, Dunn, Clark and 
Jackson counties. For information about services or 
employment, call 715-514-4511.

From staff reports

 College costs cause for concern Around our town, state and 
country right now, thousands of 
college graduates are crossing a 
stage and accepting their diplomas 
as the strains of “Pomp and 
Circumstance” warble out of the 
auditorium or arena sound system.

But shortly after attaining their 
degrees, many graduates (and their 
parents) will be wondering how and 
when they’ll be able to pay off their 
student loans. 

So we’ll spend the next few weeks 
discussing the benefits and dan-
gers of higher education debt. Today 
we’ll start with some facts and fig-
ures that may inform (and frighten) 
parents of all ages.

$1.1 trillion owed
The Federal Reserve Bank of New 

York recently reported that figure 
as the total amount of student loans 

outstanding as of 
the end of March, 
an increase of $31 
billion from the 
amount owed three 
months earlier.

About $864 mil-
lion of that amount 
is from federal stu-
dent loans and the 
remaining 20 per-
cent or so is from 
private lenders. 

That total figure 
is more than four 

times the amount owed just 10 years 
ago and about $300 million more than 
Americans owe on their credit cards. 

Speaking of credit cards, a Fidel-
ity Investments survey released last 
year at this time showed that col-
lege graduates had an average credit 
card balance of $3,000. 

37 million still owe
More than one in every 10 Ameri-

cans have some outstanding education 
debt (and by “outstanding” we mean 
“unpaid,” rather than “really great!”).

The average balance owed by 
these borrowers is $26,682, accord-
ing to the Consumer Financial Pro-
tection Bureau.

30 percent are behind
The CFPB says that almost a third 

of those who have student loans are 
delinquent on at least one of their 
loans. And one in six borrowers are 
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R B Scott Co. refused 
to be a victim of the 
Great Recession.

Declines in residential 
and commercial develop-
ment, in 
addition 
to lower 
transporta-
tion fund-
ing, curbed 
demand for 
concrete, 
asphalt, 
crushed 
stone, and 
sand and 
gravel. The 
Eau Claire-
based com-
pany is 
an aggre-
gate and 
recycling 
process 
equipment 
and wear 
parts deal-
ership. 
Clients 
include 
concrete 
companies 
and paving 
contractors.

RB 
Scott had 
too much 
inventory, 
devalued 
used equip-
ment and sluggish sales. 
The company’s response 

in the midst of the down-
turn was to form another 
company — GreyHawk 
Design and Fabrication. 
The division creates cus-
tom-designed stationary 
and portable plants for 

sand and 
aggregate 
processing 
applications.

The move 
increased 
RB Scott’s 
customer 
base and 
provided 
another 
revenue 
stream. It 
also helped 
the com-
pany earn 
the Eau 
Claire Area 
Chamber of 
Commerce’s 
Small Busi-
ness of 
the Year 
award for 
firms with 
25 or fewer 
employees. 
Applied 
Data Con-
sultants 
earned 
the award 
among busi-
nesses with 
larger staffs.

“Both 
companies are locally 
owned and overcame some 

difficult situations, which 
made them better compa-
nies and stronger today,” 
said Bob McCoy, chamber 
president and CEO.

GreyHawk started with 
a single computer-aided 
design engineer and took a 
year to design its first por-
table crusher and screen 
plant. It has now shipped 
nearly 50 units to locations 
as far away as South Africa. 
It also has expanded to two 
CAD engineers and a lead 
engineer.

The booming frac sand 
industry in Wisconsin 
also boosted business for 
RB Scott. Much of the 
equipment when it began 
came in from Texas, said 
John Mickelson, president 
and sales manager. RB 
Scott entered the market 
with an order from EOG 
Resources in Chippewa 

Falls, supplying a custom 
GreyHawk screen and 
crusher tower and a con-
veyor system. 

RB Scott also sells a 
product, a recessed filter 
press, that extracts water 
from remaining clay and 
silt in the washing water 
used at wet plants and 
returns clear water to the 

process. The process helps 
the businesses meet certain 
regulations, and the result-
ing dried filter cake is used 
in the reclamation of sites.

RB Scott currently is 
involved in a process plant 
in Blair.

“We had to claw our 
way into the business,” 
Mickelson said of frac 
sand. “Now we have out-
standing relationships 
with these companies.”

Staff photos by Steve Kinderman
Above: Family-run RB Scott Co. is located at 1011 Short Street in Eau Claire. Pictured, from left, are Scott Mickelson; Katie Murphy; John Mickelson, president and sales manager; Nancy 
Mickelson, vice president; and founders Norma and Ralph Scott. Siblings Scott Mickelson and Murphy, respectively, work in sales and marketing for the business. Below: GreyHawk Design, 
an RB Scott Co. spinoff, was formed in 2008. The Mickelsons — from left, children Katie Murphy and Scott, and parents Nancy and John — run the business.

Ability to adapt lifts
family-run company

 Guiding
principals

History
1976: Ralph Scott and 

his wife, Norma, start RB 
Scott Co. out of their Third 
Ward home. It was profit-
able within 4½ months.

1979: John Mickelson 
joins the company as a 
salesman.

1993: Mickelson and 
his wife, Nancy, who 
also is the daughter of 
Ralph and Norma, pur-
chase the business. It 
has six employees and a 
600-square-foot office.

1997: First phase of its 
current location at 1011 
Short Street is built.

1998: First service em-
ployee hired. The compa-
ny now has four service 
trucks and six service 
employees.

2000: Additional ware-
house and storage added.

2004: Space leased 
to open wire screen cloth 
shear and press brake 
operation.

2006: Heavy equipment 
shop with 20-ton over-
head bridge crane built.

■ The 2014 Small Business of the Year Breakfast is 
7:30 to 8:30 a.m. Wednesday at the Clarion Hotel, 2703 
Craig Road. The cost is $20. Visit eauclairechamber.org 
or call 715-834-1204 to register or for more information.

See RBS, Page 8C

Business Bytes
Presto introduces new products

Randy Lieble and Joseph Stienessen were re-
elected to three-year terms on the board of directors 
for Eau Claire-based National Presto Industries.

The company also introduced new products last 
week during its annual stockholders meeting. They 
included the Fountain corn popper, which uses hot 
air to produce a “fountain” of popcorn, and the MyJo, 
a single-serve coffee maker.

Presto operates in three business segments: house-
wares/small appliance, defense and absorbent prod-
ucts. Visit gopresto.com for more information.

New Eau Claire company launched
Andy and Tamie Hoff of Eau Claire have started 

a nonmedical in-home caregiving service matching 
seniors seeking employment with seniors who need help 
to continue to live independently in their own homes.

The Hoffs launched a Seniors Helping Seniors 
franchise to serve residents in west-central Wiscon-
sin, including Eau Claire, Chippewa, Dunn, Clark and 
Jackson counties. For information about services or 
employment, call 715-514-4511.
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 College costs cause for concern Around our town, state and 
country right now, thousands of 
college graduates are crossing a 
stage and accepting their diplomas 
as the strains of “Pomp and 
Circumstance” warble out of the 
auditorium or arena sound system.

But shortly after attaining their 
degrees, many graduates (and their 
parents) will be wondering how and 
when they’ll be able to pay off their 
student loans. 

So we’ll spend the next few weeks 
discussing the benefits and dan-
gers of higher education debt. Today 
we’ll start with some facts and fig-
ures that may inform (and frighten) 
parents of all ages.

$1.1 trillion owed
The Federal Reserve Bank of New 

York recently reported that figure 
as the total amount of student loans 

outstanding as of 
the end of March, 
an increase of $31 
billion from the 
amount owed three 
months earlier.

About $864 mil-
lion of that amount 
is from federal stu-
dent loans and the 
remaining 20 per-
cent or so is from 
private lenders. 

That total figure 
is more than four 

times the amount owed just 10 years 
ago and about $300 million more than 
Americans owe on their credit cards. 

Speaking of credit cards, a Fidel-
ity Investments survey released last 
year at this time showed that col-
lege graduates had an average credit 
card balance of $3,000. 

37 million still owe
More than one in every 10 Ameri-

cans have some outstanding education 
debt (and by “outstanding” we mean 
“unpaid,” rather than “really great!”).

The average balance owed by 
these borrowers is $26,682, accord-
ing to the Consumer Financial Pro-
tection Bureau.

30 percent are behind
The CFPB says that almost a third 

of those who have student loans are 
delinquent on at least one of their 
loans. And one in six borrowers are 
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 PSC schedules 
comment dates

MADISON — The state 
Public Service Commission 
scheduled six sessions over 
a four-week period to take 
public comments about the 
scope of the environmental 
impact statement that will 
be compiled on the pro-
posed Badger Coulee trans-
mission line.

The 345-kilovolt Badger 
Coulee power line would 
run up to 180 miles between 
Middleton and Onalaska 
and would cost up to $580 
million, according to the 
proposal submitted by 
American Transmission 
and Xcel Energy.

Public meetings will be 
held from 3 to 8:30 p.m. 
The schedule includes a 
meeting Monday, June 9, 
at the Comfort Inn and 
Suites, W10170 Holiday 
Drive, Black River Falls.

Visit psc.wi.gov for 
more information.

Target’s ex-CEO 
sees pay decline

MINNEAPOLIS — For-
mer Target CEO Gregg 
Steinhafel’s total pay fell 35 
percent to $13 million in his 
last year at the helm as the 
company’s board revamped 
compensation plans amid 
complaints from sharehold-
ers that he was paid too 
much, according to a regu-
latory filing. 

Steinhafel, who had 
earned nearly $20 million in 
the previous year, stepped 
down from the chairman 
and CEO role and resigned 
from the board earlier this 
month in the wake of a 
massive data breach and a 
botched expansion plan in 
Canada that have hurt its 
sales and profits. 

In filings with the Securi-
ties and Exchange Commis-
sion, Target said Steinhafel’s 
departure was an “involun-
tary termination for reasons 
other than cause.”

Disneyland day 
now costs $96

ANAHEIM, Calif. — The 
price of a ticket at Disney-
land is nearing triple digits. 

A single-day ticket for 
either Disneyland Park or 
Disney California Adven-
ture Park is now $96 for 
those 10 and up. The $4 
hike  is about the same as 
previous boosts, which usu-
ally happen about once 
a year. Single-day ticket 
prices have more than dou-
bled since 2003. The cost 
for annual passes went up 
too. 

In other news
■ NEW YORK — Emily 

Post died in 1960, but her 
family has carried on her 
love of good manners 
through the Emily Post 
Institute in Burlington, Vt. 
The latest from the Posts is 
a third edition of “The Eti-
quette Advantage in Busi-
ness,” released this month 
by William Morrow. 

■ Time, which publishes 
Time and People maga-
zines, says it is ditching 
its midtown Manhattan 
offices of 55 years to move 
downtown after it becomes 
an independent company. 
Time plans to spin off from 
Time Warner on June 6.

From news services

Associated Press
The characters outside 
Sleeping Beauty Castle at 
Disneyland in Anaheim, Calif., 
are, from left, Pluto, Mickey 
Mouse, Minnie Mouse, Goofy 
and Donald Duck.

World in Brief McKinley/Grad school costly

RBS/Company likely to stay in family
RB Scott has invested 

in its parts/consumable 
business as well, ensur-
ing revenue even during 
tepid economic climates. 
Its service department, 
made up of trucks, techni-
cians and an on-site shop, 
also grew.

“Customers were ask-
ing for these things,” 
Mickelson said. “In 
response to the market-
place, we began to grow, 
slowly but steadily.”

Mickelson is quick to 
credit his employees, 
which now number 23, 
for the company’s adapt-
ability and success. His 
wife and the company’s 
vice president, Nancy 
Mickelson, said the first 
district manager hired 
still works for the busi-
ness, for which turnover 

is a relatively foreign 
concept.

“They represent our 
interests,” said John Mick-
elson, “the way we want 
to do business every day.”

“You can’t find a bet-
ter company to work for,” 
said Ralph Scott, who 
founded the company 
in 1976 with his wife, 
Norma. Nancy Mickelson 
is their daughter.

RB Scott has exclusive 
distribution agreements 
with some companies, a 
few of which were sealed 
with a handshake in RB 
Scott’s formative years. 
John Mickelson said the 
company’s founders did 
the “heavy lifting” by 
establishing “great brands 
and trusting relationships 
with customers.”

Ralph Scott said he 
left the business in good 
hands. Much of its busi-

ness is in the Upper Mid-
west but it does reach as 
far as Colorado.

“It’s a far cry from the 
modest start we had,” 
Ralph said. “It’s grown 
into areas we never would 
have thought of.”

It also appears the 
business will remain 
in the family. John and 
Nancy’s daughter, Katie 
Murphy, a new mom who 
lives in Washington, 
D.C., handles marketing 
duties. She also stream-
lined company docu-
ments such as brochures 
into an app for the sales 
staff, all of whom are 
armed with iPads.

Their son, Scott, is in 
sales and is a liaison for 
the sand plants. Both 
siblings graduated from 
Memorial High School 
and earned secondary 
degrees outside the state 

before rejoining RB Scott.
Responsibilities vary 

at RB Scott, a company at 
which jeans are accept-
able business attire but 
technical expertise in 
a number of areas is 
required. John, who has 
kept a bedside notebook 
to jot down new ideas, 
broke the business down 
into three core areas: 
employees, customers and 
vendors.

“It’s getting all three to 
work together,” he said. 
“We just love doing it 
every day.”

Hence a common 
phrase at the company 
concerning all three cat-
egories: “It’s about getting 
them in the family and 
keeping them there.”

Marlaire can be reached 
at 715-833-9215, 800-236-
7077 or liam.marlaire@
ecpc.com.

more than 90 days delinquent on at 
least one of their loans. 

6.8 million in default
By law, the U.S. Department of 

Education considers an education 
loan user to be in default if the bor-
rower has failed to make on-time 
repayments on the loans for nine 
consecutive months (a very lenient 
definition). 

As of the first quarter of 2014, the 
department said 6.8 million student 
loan borrowers are currently in 
default, and those who are that far 
behind owe a total of about $96 bil-
lion, or $14,000 or so on average.

New graduates have borrowed
More than seven out of every 10 

of students graduating from college 
in 2012 had borrowed money to pay 
for college, according to the Insti-
tute of College Access and Success. 

The report said that alarming 
figure may still be low, as several 

schools had difficulty tracking and 
reporting some of their students’ 
loans from family and private 
lenders. 

Undergrads owe $29,400
The report also said that those 

2012 graduates who borrowed to 
pay for college owed an average 
amount of almost $30,000 in stu-
dent loans alone. 

At an interest rate of, say, 6 per-
cent per year, it will take those 
“average” borrowers 10 years to 
pay that debt off, with payments of 
about $333 per month (or around 
$4,000 per year).

Grad school average: $41,000
If the amount of debt taken on 

by undergraduates isn’t disturbing 
enough, consider a report from the 
New America Foundation that found 
that the median amount borrowed 
by those pursuing another rung on 
the higher education ladder clocks in 
at about $41,000 for 2012 graduates. 

Those earning MBAs fared fairly 

well, with a median amount owed 
of “only” about $36,000 — a figure 
similar to what was owed by gradu-
ates in other Master’s programs. 

But the big bucks were bor-
rowed by those going for the long 
run. Health and medical school 
graduates owed a median amount 
of $135,000. Law school gradu-
ates didn’t do much better, with a 
median debt load of $128,000.
A painful education

Hopefully these numbers have 
your attention and perhaps have 
triggered a panic attack. If that’s 
the case, go lie down and wait until 
next week, when we’ll begin tell-
ing you how you and your family 
can avoid getting overwhelmed by 
higher education debt.

McKinley is the owner of McKin-
ley Money, a registered investment 
adviser in Eau Claire. He provides 
fee-based asset management and 
hourly financial planning to individ-
uals and families. You may contact 
him at kevin@mckinleymoney.com.
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comment dates

MADISON — The state 
Public Service Commission 
scheduled six sessions over 
a four-week period to take 
public comments about the 
scope of the environmental 
impact statement that will 
be compiled on the pro-
posed Badger Coulee trans-
mission line.

The 345-kilovolt Badger 
Coulee power line would 
run up to 180 miles between 
Middleton and Onalaska 
and would cost up to $580 
million, according to the 
proposal submitted by 
American Transmission 
and Xcel Energy.

Public meetings will be 
held from 3 to 8:30 p.m. 
The schedule includes a 
meeting Monday, June 9, 
at the Comfort Inn and 
Suites, W10170 Holiday 
Drive, Black River Falls.

Visit psc.wi.gov for 
more information.

Target’s ex-CEO 
sees pay decline

MINNEAPOLIS — For-
mer Target CEO Gregg 
Steinhafel’s total pay fell 35 
percent to $13 million in his 
last year at the helm as the 
company’s board revamped 
compensation plans amid 
complaints from sharehold-
ers that he was paid too 
much, according to a regu-
latory filing. 

Steinhafel, who had 
earned nearly $20 million in 
the previous year, stepped 
down from the chairman 
and CEO role and resigned 
from the board earlier this 
month in the wake of a 
massive data breach and a 
botched expansion plan in 
Canada that have hurt its 
sales and profits. 

In filings with the Securi-
ties and Exchange Commis-
sion, Target said Steinhafel’s 
departure was an “involun-
tary termination for reasons 
other than cause.”

Disneyland day 
now costs $96

ANAHEIM, Calif. — The 
price of a ticket at Disney-
land is nearing triple digits. 

A single-day ticket for 
either Disneyland Park or 
Disney California Adven-
ture Park is now $96 for 
those 10 and up. The $4 
hike  is about the same as 
previous boosts, which usu-
ally happen about once 
a year. Single-day ticket 
prices have more than dou-
bled since 2003. The cost 
for annual passes went up 
too. 

In other news
■ NEW YORK — Emily 

Post died in 1960, but her 
family has carried on her 
love of good manners 
through the Emily Post 
Institute in Burlington, Vt. 
The latest from the Posts is 
a third edition of “The Eti-
quette Advantage in Busi-
ness,” released this month 
by William Morrow. 

■ Time, which publishes 
Time and People maga-
zines, says it is ditching 
its midtown Manhattan 
offices of 55 years to move 
downtown after it becomes 
an independent company. 
Time plans to spin off from 
Time Warner on June 6.

From news services

Associated Press
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Disneyland in Anaheim, Calif., 
are, from left, Pluto, Mickey 
Mouse, Minnie Mouse, Goofy 
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RB Scott has invested 

in its parts/consumable 
business as well, ensur-
ing revenue even during 
tepid economic climates. 
Its service department, 
made up of trucks, techni-
cians and an on-site shop, 
also grew.

“Customers were ask-
ing for these things,” 
Mickelson said. “In 
response to the market-
place, we began to grow, 
slowly but steadily.”

Mickelson is quick to 
credit his employees, 
which now number 23, 
for the company’s adapt-
ability and success. His 
wife and the company’s 
vice president, Nancy 
Mickelson, said the first 
district manager hired 
still works for the busi-
ness, for which turnover 

is a relatively foreign 
concept.

“They represent our 
interests,” said John Mick-
elson, “the way we want 
to do business every day.”

“You can’t find a bet-
ter company to work for,” 
said Ralph Scott, who 
founded the company 
in 1976 with his wife, 
Norma. Nancy Mickelson 
is their daughter.

RB Scott has exclusive 
distribution agreements 
with some companies, a 
few of which were sealed 
with a handshake in RB 
Scott’s formative years. 
John Mickelson said the 
company’s founders did 
the “heavy lifting” by 
establishing “great brands 
and trusting relationships 
with customers.”

Ralph Scott said he 
left the business in good 
hands. Much of its busi-

ness is in the Upper Mid-
west but it does reach as 
far as Colorado.

“It’s a far cry from the 
modest start we had,” 
Ralph said. “It’s grown 
into areas we never would 
have thought of.”

It also appears the 
business will remain 
in the family. John and 
Nancy’s daughter, Katie 
Murphy, a new mom who 
lives in Washington, 
D.C., handles marketing 
duties. She also stream-
lined company docu-
ments such as brochures 
into an app for the sales 
staff, all of whom are 
armed with iPads.

Their son, Scott, is in 
sales and is a liaison for 
the sand plants. Both 
siblings graduated from 
Memorial High School 
and earned secondary 
degrees outside the state 

before rejoining RB Scott.
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at RB Scott, a company at 
which jeans are accept-
able business attire but 
technical expertise in 
a number of areas is 
required. John, who has 
kept a bedside notebook 
to jot down new ideas, 
broke the business down 
into three core areas: 
employees, customers and 
vendors.

“It’s getting all three to 
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more than 90 days delinquent on at 
least one of their loans. 

6.8 million in default
By law, the U.S. Department of 

Education considers an education 
loan user to be in default if the bor-
rower has failed to make on-time 
repayments on the loans for nine 
consecutive months (a very lenient 
definition). 

As of the first quarter of 2014, the 
department said 6.8 million student 
loan borrowers are currently in 
default, and those who are that far 
behind owe a total of about $96 bil-
lion, or $14,000 or so on average.

New graduates have borrowed
More than seven out of every 10 

of students graduating from college 
in 2012 had borrowed money to pay 
for college, according to the Insti-
tute of College Access and Success. 

The report said that alarming 
figure may still be low, as several 

schools had difficulty tracking and 
reporting some of their students’ 
loans from family and private 
lenders. 

Undergrads owe $29,400
The report also said that those 

2012 graduates who borrowed to 
pay for college owed an average 
amount of almost $30,000 in stu-
dent loans alone. 

At an interest rate of, say, 6 per-
cent per year, it will take those 
“average” borrowers 10 years to 
pay that debt off, with payments of 
about $333 per month (or around 
$4,000 per year).

Grad school average: $41,000
If the amount of debt taken on 

by undergraduates isn’t disturbing 
enough, consider a report from the 
New America Foundation that found 
that the median amount borrowed 
by those pursuing another rung on 
the higher education ladder clocks in 
at about $41,000 for 2012 graduates. 

Those earning MBAs fared fairly 

well, with a median amount owed 
of “only” about $36,000 — a figure 
similar to what was owed by gradu-
ates in other Master’s programs. 

But the big bucks were bor-
rowed by those going for the long 
run. Health and medical school 
graduates owed a median amount 
of $135,000. Law school gradu-
ates didn’t do much better, with a 
median debt load of $128,000.
A painful education

Hopefully these numbers have 
your attention and perhaps have 
triggered a panic attack. If that’s 
the case, go lie down and wait until 
next week, when we’ll begin tell-
ing you how you and your family 
can avoid getting overwhelmed by 
higher education debt.

McKinley is the owner of McKin-
ley Money, a registered investment 
adviser in Eau Claire. He provides 
fee-based asset management and 
hourly financial planning to individ-
uals and families. You may contact 
him at kevin@mckinleymoney.com.
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LOSE UP TO 30 LBs. IN 30 DAYS!
Not an Exercise Program | No Surgery | No Packaged Foods

Tens of thousands of clients!

LOSE WEIGHT/FAT - LOWER HIGH RISK FACTORS OF DIABETES, STROKE & HEART DISEASE.

With our Advanced weight loss program you will trigger your brain into releasing fat that is stored in your body.

The nutrition that’s in the fat goes back to feed you, this way you can go on a lower calorie diet without being hungry.

Next thing you know your clothes are loose, but not your skin.

Why? Because you are losing fat and excess water weight not muscle like all other diets!

Within two weeks of starting this program all your friends, neighbors, and family will be shocked to see the difference

and they will be asking what it is that you are doing.

By the time you’re done with this program you would have lost a lot of weight, many inches of fat, and reset your hypothalamus

gland which regulates how and where you store fat in the future-that’s why so many people don’t gain any weight back years later.

Joanne
lost 55 lbs.
Size 16 to 6

Christy
lost 53 lbs.
& 41 ½ in.

Rae
lost

93 lbs.

The fi rst 10 days you could lose anywhere from 10-15lbs and feel great.

By the time you’re done with this program you would have lost a lot of weight, many inches of fat, and stimulated your brain which 
regulates how and where you store fat in the future — that’s why so many people don’t gain any weight back years later.
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Consult for the fi rst 
15 callers before 
Friday, May 30!

3452 Oakwood Hills Parkway
Eau Claire WI 54701 • 715-598-2616

EauClaireWeightLoss.com

*Not to be used by pregnant women, women who 

are nursing, people with active cancer, or people 

with an infl amed gall bladder that hasn’t been 

removed. Individual results may vary.

 PSC schedules 
comment dates

MADISON — The state 
Public Service Commission 
scheduled six sessions over 
a four-week period to take 
public comments about the 
scope of the environmental 
impact statement that will 
be compiled on the pro-
posed Badger Coulee trans-
mission line.

The 345-kilovolt Badger 
Coulee power line would 
run up to 180 miles between 
Middleton and Onalaska 
and would cost up to $580 
million, according to the 
proposal submitted by 
American Transmission 
and Xcel Energy.

Public meetings will be 
held from 3 to 8:30 p.m. 
The schedule includes a 
meeting Monday, June 9, 
at the Comfort Inn and 
Suites, W10170 Holiday 
Drive, Black River Falls.

Visit psc.wi.gov for 
more information.

Target’s ex-CEO 
sees pay decline

MINNEAPOLIS — For-
mer Target CEO Gregg 
Steinhafel’s total pay fell 35 
percent to $13 million in his 
last year at the helm as the 
company’s board revamped 
compensation plans amid 
complaints from sharehold-
ers that he was paid too 
much, according to a regu-
latory filing. 

Steinhafel, who had 
earned nearly $20 million in 
the previous year, stepped 
down from the chairman 
and CEO role and resigned 
from the board earlier this 
month in the wake of a 
massive data breach and a 
botched expansion plan in 
Canada that have hurt its 
sales and profits. 

In filings with the Securi-
ties and Exchange Commis-
sion, Target said Steinhafel’s 
departure was an “involun-
tary termination for reasons 
other than cause.”

Disneyland day 
now costs $96

ANAHEIM, Calif. — The 
price of a ticket at Disney-
land is nearing triple digits. 

A single-day ticket for 
either Disneyland Park or 
Disney California Adven-
ture Park is now $96 for 
those 10 and up. The $4 
hike  is about the same as 
previous boosts, which usu-
ally happen about once 
a year. Single-day ticket 
prices have more than dou-
bled since 2003. The cost 
for annual passes went up 
too. 

In other news
■ NEW YORK — Emily 

Post died in 1960, but her 
family has carried on her 
love of good manners 
through the Emily Post 
Institute in Burlington, Vt. 
The latest from the Posts is 
a third edition of “The Eti-
quette Advantage in Busi-
ness,” released this month 
by William Morrow. 

■ Time, which publishes 
Time and People maga-
zines, says it is ditching 
its midtown Manhattan 
offices of 55 years to move 
downtown after it becomes 
an independent company. 
Time plans to spin off from 
Time Warner on June 6.

From news services

Associated Press
The characters outside 
Sleeping Beauty Castle at 
Disneyland in Anaheim, Calif., 
are, from left, Pluto, Mickey 
Mouse, Minnie Mouse, Goofy 
and Donald Duck.
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RBS/Company likely to stay in family
RB Scott has invested 

in its parts/consumable 
business as well, ensur-
ing revenue even during 
tepid economic climates. 
Its service department, 
made up of trucks, techni-
cians and an on-site shop, 
also grew.

“Customers were ask-
ing for these things,” 
Mickelson said. “In 
response to the market-
place, we began to grow, 
slowly but steadily.”

Mickelson is quick to 
credit his employees, 
which now number 23, 
for the company’s adapt-
ability and success. His 
wife and the company’s 
vice president, Nancy 
Mickelson, said the first 
district manager hired 
still works for the busi-
ness, for which turnover 

is a relatively foreign 
concept.

“They represent our 
interests,” said John Mick-
elson, “the way we want 
to do business every day.”

“You can’t find a bet-
ter company to work for,” 
said Ralph Scott, who 
founded the company 
in 1976 with his wife, 
Norma. Nancy Mickelson 
is their daughter.

RB Scott has exclusive 
distribution agreements 
with some companies, a 
few of which were sealed 
with a handshake in RB 
Scott’s formative years. 
John Mickelson said the 
company’s founders did 
the “heavy lifting” by 
establishing “great brands 
and trusting relationships 
with customers.”

Ralph Scott said he 
left the business in good 
hands. Much of its busi-

ness is in the Upper Mid-
west but it does reach as 
far as Colorado.

“It’s a far cry from the 
modest start we had,” 
Ralph said. “It’s grown 
into areas we never would 
have thought of.”

It also appears the 
business will remain 
in the family. John and 
Nancy’s daughter, Katie 
Murphy, a new mom who 
lives in Washington, 
D.C., handles marketing 
duties. She also stream-
lined company docu-
ments such as brochures 
into an app for the sales 
staff, all of whom are 
armed with iPads.

Their son, Scott, is in 
sales and is a liaison for 
the sand plants. Both 
siblings graduated from 
Memorial High School 
and earned secondary 
degrees outside the state 

before rejoining RB Scott.
Responsibilities vary 

at RB Scott, a company at 
which jeans are accept-
able business attire but 
technical expertise in 
a number of areas is 
required. John, who has 
kept a bedside notebook 
to jot down new ideas, 
broke the business down 
into three core areas: 
employees, customers and 
vendors.

“It’s getting all three to 
work together,” he said. 
“We just love doing it 
every day.”

Hence a common 
phrase at the company 
concerning all three cat-
egories: “It’s about getting 
them in the family and 
keeping them there.”

Marlaire can be reached 
at 715-833-9215, 800-236-
7077 or liam.marlaire@
ecpc.com.
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median debt load of $128,000.
A painful education

Hopefully these numbers have 
your attention and perhaps have 
triggered a panic attack. If that’s 
the case, go lie down and wait until 
next week, when we’ll begin tell-
ing you how you and your family 
can avoid getting overwhelmed by 
higher education debt.

McKinley is the owner of McKin-
ley Money, a registered investment 
adviser in Eau Claire. He provides 
fee-based asset management and 
hourly financial planning to individ-
uals and families. You may contact 
him at kevin@mckinleymoney.com.

from Page 5C

from Page 5C

 BUSINESS  Sunday ,  May   25 ,  2014 
LEADER-TELEGRAM 8C 

LOSE UP TO 30 LBs. IN 30 DAYS!
Not an Exercise Program | No Surgery | No Packaged Foods

Tens of thousands of clients!

LOSE WEIGHT/FAT - LOWER HIGH RISK FACTORS OF DIABETES, STROKE & HEART DISEASE.

With our Advanced weight loss program you will trigger your brain into releasing fat that is stored in your body.

The nutrition that’s in the fat goes back to feed you, this way you can go on a lower calorie diet without being hungry.

Next thing you know your clothes are loose, but not your skin.

Why? Because you are losing fat and excess water weight not muscle like all other diets!

Within two weeks of starting this program all your friends, neighbors, and family will be shocked to see the difference

and they will be asking what it is that you are doing.

By the time you’re done with this program you would have lost a lot of weight, many inches of fat, and reset your hypothalamus

gland which regulates how and where you store fat in the future-that’s why so many people don’t gain any weight back years later.

Joanne
lost 55 lbs.
Size 16 to 6

Christy
lost 53 lbs.
& 41 ½ in.

Rae
lost

93 lbs.

The fi rst 10 days you could lose anywhere from 10-15lbs and feel great.

By the time you’re done with this program you would have lost a lot of weight, many inches of fat, and stimulated your brain which 
regulates how and where you store fat in the future — that’s why so many people don’t gain any weight back years later.

74
42

04
  5

-2
5-

14

Free Weightloss 
Consult for the fi rst 
15 callers before 
Friday, May 30!

3452 Oakwood Hills Parkway
Eau Claire WI 54701 • 715-598-2616

EauClaireWeightLoss.com

*Not to be used by pregnant women, women who 

are nursing, people with active cancer, or people 

with an infl amed gall bladder that hasn’t been 

removed. Individual results may vary.

 PSC schedules 
comment dates

MADISON — The state 
Public Service Commission 
scheduled six sessions over 
a four-week period to take 
public comments about the 
scope of the environmental 
impact statement that will 
be compiled on the pro-
posed Badger Coulee trans-
mission line.

The 345-kilovolt Badger 
Coulee power line would 
run up to 180 miles between 
Middleton and Onalaska 
and would cost up to $580 
million, according to the 
proposal submitted by 
American Transmission 
and Xcel Energy.

Public meetings will be 
held from 3 to 8:30 p.m. 
The schedule includes a 
meeting Monday, June 9, 
at the Comfort Inn and 
Suites, W10170 Holiday 
Drive, Black River Falls.

Visit psc.wi.gov for 
more information.

Target’s ex-CEO 
sees pay decline

MINNEAPOLIS — For-
mer Target CEO Gregg 
Steinhafel’s total pay fell 35 
percent to $13 million in his 
last year at the helm as the 
company’s board revamped 
compensation plans amid 
complaints from sharehold-
ers that he was paid too 
much, according to a regu-
latory filing. 

Steinhafel, who had 
earned nearly $20 million in 
the previous year, stepped 
down from the chairman 
and CEO role and resigned 
from the board earlier this 
month in the wake of a 
massive data breach and a 
botched expansion plan in 
Canada that have hurt its 
sales and profits. 

In filings with the Securi-
ties and Exchange Commis-
sion, Target said Steinhafel’s 
departure was an “involun-
tary termination for reasons 
other than cause.”

Disneyland day 
now costs $96

ANAHEIM, Calif. — The 
price of a ticket at Disney-
land is nearing triple digits. 

A single-day ticket for 
either Disneyland Park or 
Disney California Adven-
ture Park is now $96 for 
those 10 and up. The $4 
hike  is about the same as 
previous boosts, which usu-
ally happen about once 
a year. Single-day ticket 
prices have more than dou-
bled since 2003. The cost 
for annual passes went up 
too. 

In other news
■ NEW YORK — Emily 

Post died in 1960, but her 
family has carried on her 
love of good manners 
through the Emily Post 
Institute in Burlington, Vt. 
The latest from the Posts is 
a third edition of “The Eti-
quette Advantage in Busi-
ness,” released this month 
by William Morrow. 

■ Time, which publishes 
Time and People maga-
zines, says it is ditching 
its midtown Manhattan 
offices of 55 years to move 
downtown after it becomes 
an independent company. 
Time plans to spin off from 
Time Warner on June 6.

From news services

Associated Press
The characters outside 
Sleeping Beauty Castle at 
Disneyland in Anaheim, Calif., 
are, from left, Pluto, Mickey 
Mouse, Minnie Mouse, Goofy 
and Donald Duck.

World in Brief McKinley/Grad school costly

RBS/Company likely to stay in family
RB Scott has invested 

in its parts/consumable 
business as well, ensur-
ing revenue even during 
tepid economic climates. 
Its service department, 
made up of trucks, techni-
cians and an on-site shop, 
also grew.

“Customers were ask-
ing for these things,” 
Mickelson said. “In 
response to the market-
place, we began to grow, 
slowly but steadily.”

Mickelson is quick to 
credit his employees, 
which now number 23, 
for the company’s adapt-
ability and success. His 
wife and the company’s 
vice president, Nancy 
Mickelson, said the first 
district manager hired 
still works for the busi-
ness, for which turnover 

is a relatively foreign 
concept.

“They represent our 
interests,” said John Mick-
elson, “the way we want 
to do business every day.”

“You can’t find a bet-
ter company to work for,” 
said Ralph Scott, who 
founded the company 
in 1976 with his wife, 
Norma. Nancy Mickelson 
is their daughter.

RB Scott has exclusive 
distribution agreements 
with some companies, a 
few of which were sealed 
with a handshake in RB 
Scott’s formative years. 
John Mickelson said the 
company’s founders did 
the “heavy lifting” by 
establishing “great brands 
and trusting relationships 
with customers.”

Ralph Scott said he 
left the business in good 
hands. Much of its busi-

ness is in the Upper Mid-
west but it does reach as 
far as Colorado.

“It’s a far cry from the 
modest start we had,” 
Ralph said. “It’s grown 
into areas we never would 
have thought of.”

It also appears the 
business will remain 
in the family. John and 
Nancy’s daughter, Katie 
Murphy, a new mom who 
lives in Washington, 
D.C., handles marketing 
duties. She also stream-
lined company docu-
ments such as brochures 
into an app for the sales 
staff, all of whom are 
armed with iPads.

Their son, Scott, is in 
sales and is a liaison for 
the sand plants. Both 
siblings graduated from 
Memorial High School 
and earned secondary 
degrees outside the state 

before rejoining RB Scott.
Responsibilities vary 

at RB Scott, a company at 
which jeans are accept-
able business attire but 
technical expertise in 
a number of areas is 
required. John, who has 
kept a bedside notebook 
to jot down new ideas, 
broke the business down 
into three core areas: 
employees, customers and 
vendors.

“It’s getting all three to 
work together,” he said. 
“We just love doing it 
every day.”

Hence a common 
phrase at the company 
concerning all three cat-
egories: “It’s about getting 
them in the family and 
keeping them there.”

Marlaire can be reached 
at 715-833-9215, 800-236-
7077 or liam.marlaire@
ecpc.com.

more than 90 days delinquent on at 
least one of their loans. 

6.8 million in default
By law, the U.S. Department of 

Education considers an education 
loan user to be in default if the bor-
rower has failed to make on-time 
repayments on the loans for nine 
consecutive months (a very lenient 
definition). 

As of the first quarter of 2014, the 
department said 6.8 million student 
loan borrowers are currently in 
default, and those who are that far 
behind owe a total of about $96 bil-
lion, or $14,000 or so on average.

New graduates have borrowed
More than seven out of every 10 

of students graduating from college 
in 2012 had borrowed money to pay 
for college, according to the Insti-
tute of College Access and Success. 

The report said that alarming 
figure may still be low, as several 

schools had difficulty tracking and 
reporting some of their students’ 
loans from family and private 
lenders. 

Undergrads owe $29,400
The report also said that those 

2012 graduates who borrowed to 
pay for college owed an average 
amount of almost $30,000 in stu-
dent loans alone. 

At an interest rate of, say, 6 per-
cent per year, it will take those 
“average” borrowers 10 years to 
pay that debt off, with payments of 
about $333 per month (or around 
$4,000 per year).

Grad school average: $41,000
If the amount of debt taken on 

by undergraduates isn’t disturbing 
enough, consider a report from the 
New America Foundation that found 
that the median amount borrowed 
by those pursuing another rung on 
the higher education ladder clocks in 
at about $41,000 for 2012 graduates. 

Those earning MBAs fared fairly 

well, with a median amount owed 
of “only” about $36,000 — a figure 
similar to what was owed by gradu-
ates in other Master’s programs. 

But the big bucks were bor-
rowed by those going for the long 
run. Health and medical school 
graduates owed a median amount 
of $135,000. Law school gradu-
ates didn’t do much better, with a 
median debt load of $128,000.
A painful education

Hopefully these numbers have 
your attention and perhaps have 
triggered a panic attack. If that’s 
the case, go lie down and wait until 
next week, when we’ll begin tell-
ing you how you and your family 
can avoid getting overwhelmed by 
higher education debt.

McKinley is the owner of McKin-
ley Money, a registered investment 
adviser in Eau Claire. He provides 
fee-based asset management and 
hourly financial planning to individ-
uals and families. You may contact 
him at kevin@mckinleymoney.com.

from Page 5C

from Page 5C

 BUSINESS  Sunday ,  May   25 ,  2014 
LEADER-TELEGRAM 8C 


